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Acquisition of Hobi Kozmetik, Turkey

by
Dabur International Ltd (DIL)




About the Company Dabur

Set up in 1974 Hobi Kozmetik is a leading manufacturer and
marketer of personal care products in Turkey

The company is a market leader in hair gel category with
35% share of the category

Markets a wide range of hair care and skin care products
under the “Hobby” and “New Era” brands

Wide sales and distribution network covering 15,851 sales
points in Turkey including leading retail chains

Exports at 10% of turnover : presence in 35 countries
including Middle East, North Africa, East Europe and India

Sales of about US$27 million in 2009 with EBITDA margins
at around 17%




Brief on Turkey Dabur

» Population of approx. 77 million

» Growing consumer market

% young population (median age 28 years )
* lower per capita consumption levels as compared to
developed markets

high per capita GDP of US$11,200 (based on PPP)

» Friendly investment environment

» Rating upgrades by S&P, Moody’s and Fitch during
December 2009 to February 2010

> Total debt level reduced to 43% of GDP in 2009

» Real GDP expected to grow at 3.5% to 5% going ahead~*

» Significant growth potential across personal care categories

*Source : IMF WEO April 2010




Product Portfolio Dabur

» Large and diversified product portfolio, comprising 156 SKUs

Major Segments
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Body and Skin Care

v Hair Gels v Skin Care
v Conditioners v Liquid Soaps
v Shampoos v ' Wet Wipes

v  Styling Products

» The Group operates under the brands “Hobby” and “New Era”

> “New Era” brand is used for premium lines of body and hair
care products




Company Structure

Hobi Group
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Hobi Kozmetik Zeki Plastik
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v Manufacturer of the
personal care products
and also the exporter
of some of the

products of the Group

v Captive packaging
company, working
only for the products
of Hobi Kozmetik

v' Sales & marketing

company of the Group

for the domestic

market




Transaction Dabur

» Dabur International to acquire 100% stake in three
companies in the group:

» Hobi Kozmetik
%+ Zeki Plastik
<+ Ra Pazarlama

» Total consideration to be paid US$69 million

» Transaction expected to be completed by Q3 FY11 post
regulatory formalities




Acquisition Rationale Dabur

» Entry into attractive new market —Turkey

Complementary product portfolio; brands extendable to
other markets and categories

To be leveraged in IBD markets viz. MENA, Africa and South
Asia

Sales & Distribution network of Hobi to be leveraged for
marketing Dabur products in Turkey

Brand currently under-leveraged in Turkey : potential for
further expansion in hair care and skin care

Strong R&D and product capabilities

Continuity of management : professional team including
CEO with more than 10 years experience in MNCs
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This presentation has been prepared by Dabur India Limited (“Dabur” or “Company”) for informational purposes
only and should not be used as a basis for any investment and any investment related decisions/ analysis.

No representation or warranty, express or implied is made as to, and no reliance should be placed on, the
fairness, accuracy, completeness or correctness of such information or opinions contained herein. The
information contained in this presentation is only current as of its date. Certain statements made in this
presentation may not be based on historical information or facts and may be “forward looking statements”,
including those relating to the general business plans and strategy of Dabur, its future financial condition and
growth prospects, future developments in its industry and its competitive and regulatory environment, and
statements which contain words or phrases such as ‘will’, ‘expected to’, ‘horizons of growth’, ‘strong growth
prospects’, etc., or similar expressions or variations of such expressions. These forward-looking statements
involve a number of risks, uncertainties and other factors that could cause actual results, opportunities and
growth potential to differ materially from those suggested by the forward-looking statements.

In no event shall the Company be liable for any direct, special indirect or consequential damages, or any other
damages of any kind, including but not limited to loss of use, loss of profits, or loss of data, whether in an action
in contract, tort (including but not limited to negligence), or otherwise, arising out of or in any way connected
with the use of this presentation or the materials contained in, or accessed through, this presentation.

No person is authorized to give any information or to make any representation not contained in and not
consistent with this presentation and, if given or made, such information or representation must not be relied
upon as having been authorized by or on behalf of Dabur. This presentation cannot be copied and disseminated
in any manner.
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